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The Purpose of this Workbook:
This workbook is designed to set out all the details relating to your core brand, ensuring that your message & voice are consistent across all print, digital and in-person interactions. It also helps us identify key attributes of your brand that should be represented in your logo.
If you already have a clear understanding of “who” your business is, this workbook will allow you to organise this information in such a way that other service providers - like UpBound - can stay true to your message in everything we do for you.
If you don’t have a clear idea of your brand, this workbook will help you fill in all the blanks and gain a deeper understanding of the personality behind your business. You might have a picture in your mind of what this looks like - let us help you put it into words and make it official. 
Let’s get started.

	UpBound.com.au
getstarted@upbound.com.au | 02 6551 3290 | 224 Victoria Street (PO Box 918), Taree NSW 2430


[bookmark: _kd8za4qbmbhx]Step 1: Covering the Basics
[bookmark: _ckbwsmbq3u94]Your business details
First, let’s document all the primary details of your business that everyone needs to know. Leave fields that are not applicable to you blank:
	Business Name:
	

	Industry/Field:
	

	Website URL:
	

	Contact Phone:
	

	Physical Address:
	

	Mailing Address:
	

	General Enquiries email address:
	

	ABN/ACN:
	

	Any Licence Numbers:
	

	[bookmark: _6cvn4isesu9d]Any other important details relating to contacting your business, or legally performing your services:
	



[bookmark: _bqiv1cl8l5m1]Do you have an existing logo you’re updating?
	[bookmark: _271le4xewb68]Yes:
	[bookmark: _blranay6ot4q]No:

	Please paste an example of your existing logo here






	




[bookmark: _rnfysg2s53ny]Step 2: Digging Deeper
[bookmark: _4xmrnia1csqi]Some warm-fuzzy stuff.
Let’s dig a bit deeper. These next few questions are about determining what makes you unique as a business. This will go on to influence not only your logo design, but how your marketing is structured and the kind of customers you target. It is super important to have a laser focus on exactly who you are, so potential customers can in turn see exactly what dealing with you will be like.
[bookmark: _lwijohwexckc]
	[bookmark: _48y6zkev9xf3]Why are you in business?
[bookmark: _2vfiqpawckwf]What made you take this direction? Was it built on an existing passion? Did you notice your industry was lacking something you could bring to the table, or maybe you were sick of ‘the way things have always been done’?

	




[bookmark: _ecbq9pi3rrry]
	[bookmark: _zb85qkpcb66i]What are your 3-5 Core Values & Beliefs?
[bookmark: _8myp8cilgti3]What is important to your as a business owner? What are your non-negotiables in delivering your product/service to your clients?

	1.
	

	2.
	

	3.
	

	4.
	

	5.
	


[bookmark: _1q20oqpo7uj0]
	[bookmark: _88t7us3jcg2y]What is your USP?
[bookmark: _wa6i3hyadsq]A USP is your Unique Selling Point. Imagine you had 30 seconds to explain your business to someone in order to convince them of its true value. What would you say? Be as concise as possible, and remember: this isn’t about covering all your bases, and being everything to everyone. This is 1-2 sentences that sum up the essence of your business.

	



[bookmark: _d7bcjo5qc4xh]
	[bookmark: _54ic9v8z7rvc]What is your brand personality?
[bookmark: _we9iumiosylu]If your brand was a person, what would they be like? Would they be exciting & loud, or quiet & professional? It can help to imagine an actual person - maybe someone you know - to help imagine their character traits. Think of 5-7 words - these will influence both the visual and text elements used to advertise your brand. 

	1.
	

	2.
	

	3.
	

	4.
	

	5.
	

	6.
	

	7.
	


[bookmark: _hyrv973joa7q]
[bookmark: _mujlbzv6ylbg]
[bookmark: _j6mq9qfu3vgx]Step 3: Narrowing Down Your  Look & Feel
[bookmark: _s3uczcsgmgkb]What are some existing logos you already like?
This exercise helps us see common elements in logos you already like. They don’t have to be from your industry - use examples that have really stuck with you, and tell us what it is you like about them. (You can copy and paste from Google images or Pinterest by right clicking the image, selecting copy, and pasting into the fields below):
	[bookmark: _j33sah51pu8v]
	[bookmark: _j33sah51pu8v]Logo Example:
	[bookmark: _wdk6xv34fndq]Why I like this Logo:

	1.
	



	

	2.
	



	

	3.
	



	



[bookmark: _k41rzu3g3r2l]
	[bookmark: _1xpu7slqkjzy]Are there particular colours that are relevant to your business or industry?

	




[bookmark: _t1u3x83yyg2e]
[bookmark: _k007btbn3sq]
	[bookmark: _evv946oa7bqs]Are there any colours or themes that SHOULD BE AVOIDED?
[bookmark: _spdzqqt3a13n]This may be because they have negative connotations, have been overused, or you simply dislike. 

	




[bookmark: _v372ne9pcrxu]

	[bookmark: _vu0pte1vr61o]Who are your main competitors?
[bookmark: _cqdob6a62im2]We want to ensure your logo is distinctly different from theirs, and make sure there is no accidental overlap

	1.
	

	2.
	

	3.
	



[bookmark: _tnexyqgijyy8]Congratulations - You did it!
[bookmark: _9mfboa79ek1x]You’ve organised your thoughts into a clear framework and created a solid gameplan for your logo & brand identity. 
You’re now ready to work with your graphic designer on crafting a logo that accurately represents your unique business. 
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